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PERSONAL DETAILS

Status: Assistant Professor of Marketing
Appointment:  Full Time

Origin: Tunisian

Year joined: 2007

Phone: +3301551877 55

Email: ahlemabidibarthe@ebs-paris.com

RESEARCH INTERESTS

E-marketing, Mass-customization and Personalization, E-loyalty, CRM, Web 2.0, Marketing 2.0.

TEACHING

Courses in Marketing Management at Bachelor level.
Courses in e-marketing, Web 2.0, B-to-B marketing and CRM at Master level.

AFFILIATIONS AND MEMBERSHIPS

AFM, French Marketing Association

REVIEW ACTIVITIES

Reviewer for the International Congress of Marketing Trends (Venice-Paris).

ACADEMIC EXPERIENCE

Since 2007: Assistant Professor, EBS-Paris
2007-2008: Marketing Professor, INSEEC Paris.

2005-2007: Marketing Professor, E.S.C.l. (Ecole Supérieure de Commerce International),
Fontainebleau-Avon

2002-2004: Vacataire, Université Toulouse |

2000-2002: Attaché Temporaire d’Enseignement et de Recherche, IAE de Toulouse, Université
Toulouse |



1998/2000: Vacataire, |IAE de Toulouse, Université Toulouse |

PROFESSIONAL AND CONSULTING ACTIVITIES

2003-2005: Consulting activities on e-marketing strategy for SME, Toulouse.

199-1997: Product Manager, TV and VCR (Video Cassette Recorder), SONY, (Ben-arous,
Tunisia)

EDUCATION AND QUALIFICATIONS

In Progress :  PhD, University of Toulouse 1 Capitole.

1998: DEA (Master in Marketing Research), University of Toulouse 1 Capitole

ADDITIONAL

Languages: Bilingual: French-Arabic; Fluent in English.
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Conference papers
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postmodern consumer”, with coll. of Souheila Kaabachi, 9th International Conference
Marketing Trends, January, Venice, ltaly.
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des perceptions des cyber-consommateurs, Journée Nantaise de recherche sur le e-
Marketing, J.-F. Lemoine et F. Rowe eds.
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